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Minan H.
Hayxosuii xepisnux — ooy leanyis O. B.

JEKCUKO-TPAMATHUYHIOCOBJIMBOCTI AHI'VIOMOBHUX ITPEC-PEJII3IB

CyuacHe MOBO3HABCTBO XapaKTEPU3YETHCS 30PIEHTOBAHICTIO HA AOCIHIHKEHHS KOMYHIKaTHBHUX
acmekTiB MOBHHX sBHII. OcoOmMBOI MOIyNISpHOCTI HaOyna JIHIBICTUYHA TE€HOJIOTIS, sSKa BHBYAE
TeHE3UC, THIIOJNOTi0, (YHKUIOHATBHI Ta MOBHI pHCH pI3HOMaHITHHX XaHpiB. Oxpemoi yBaru
3aCIIyTOBY€E Ipec-pelti3 sIK OCHOBHHH KaHp TUCKYpCY V cdepi madmikpiaeHH3, JIeKCHKO-TpaMaTHIHi
0COOJIMBOCTI SIKOTO HE 3HAWIIUIM HAJIC)KHOTO BHCBITJIICHHS, IO M 3yMOBIIOE aKTYalbHICTh TEMH i€l
PO3BIJIKH.

JocnimxeHHss 0cOOMUBOCTEH Mpec-peini3y BeAyThCSA B TAKUX HANPsSMKax: aHalli3 )KaHPOBUX i
(yHKIIIOHAIBHO-CEMaHTHYHUX O3HaK mpec-penizy (M. B. bycurina [1]), KoHTeKcTyalbHHX 1
tekctyanbHux acnekTiB (I1. Karenawio [7]), aiHrsomparmatuydHoro notenuiany (O. IBanmis[2]),
aHami3 BHIIB iHTepTekcryambHOCTi B mpec-penizax (K. C. Pmwxenko [4]), mocmimxeHHs
MeTanparMaTuku 1boro nosigomuenns (I. Jxeikooc [8]).

Mera crarTi HONSTaE y BUSBICHHI JIEKCUYHUX 1 TPaMaTHYHUX OCOOJMBOCTEH aHTIIOMOBHHX
SJICKTPOHHUX IIpec-pei3iB MKHAPOIHUX KOCMETHYHNX KoMHaHiit Avon ta Mary Kay.

[Ipec-peni3 BU3HA4YalOTh K OCHOBHUII sxaHp PR-TekcTy, skuii Hece mpu3HayeHy AJIS LIBOBOTO
alpecaTa akTyallbHY iH(OpMaIifo Mpo MOJIiI0, IO CTOCYEThes 6a3oBoro cy6’ekra PR, mimumo sikoro €
HapoIIeHHs MabIiUTHOTO Kamitaldy 1poro cy6’exrta [4, c. 5]. K. C. PukeHko BHsBHIA IBa TOJOBHI
JKQHPOTBIPHI YMHHMKH, 10 BIUIMBAIOTh HA BiIOIp 1 Opradizaifilo JIHTBaIbHHUX 3ac00iB, JO SKHX
HaJle)KaTh HAJUIMIIKOBICTH 1HQOpMAlii Ta JEKCHKO-TpaMaTHYHa 3aMKHEHICTh MOBiZOMIIEHHA |5,
c. 151].

JlekcHKoO-TpaMaTHYHa 3aMKHEHICTH JOCIIDKYBaHOTO >KaHPy OOyMoOBJIeHa C(HOKYCOBaHICTIO
TEKCTy TIpec-peidy Ha oOjHId TeMi. BoHa BHpakaeTbCsi B OJHOTHUIIHOCTI 3aco0iB, fKi
BUKOPHUCTOBYIOTECS Y HhoMY. [Ipec-perni3 XapakTeprn3yeThesl CTaHAAPTHOIO OPTaHi3aIli€lo TEKCTY, sSKa
¢dbopmye iHpOpMaLIiiiHy Ta eKCIPECUBHY CKJIaI0BI IILOTO MOBigOMIICHHS [5, c. 153].

TonoBHUMH JIEKCHYHIMHU OCOOJIMBOCTSIMH KAHPY MPeC-Pemisy €:

1) BHUKOPHUCTaHHS TEPMiHOJIOT1], JI0 SIKOT BXOJISITh (hiHaHCOBO-EKOHOMIYHI
TepMiHHU (cost structure, headcountreductions, shareholdervalue, gross margins TOIIO) Ta KOCMETHYHI
TepMiHu (brow definer, cream-to-powder foundation, crease-proof, moisturizing, hyperpigmentation
TOITIO);

2) BUKOPHUCTaHHA JHMIIE€ TO3WTHBHO-OLIIHHOI JIEKCHKH IS 30CEpE/DKCHHS yBark aapecara
BUKITIOYHO Ha nepeBarax KOMITaHii i MOKPAIICHHS CTaBJICHHS bi (4]
nei. Hanpuknan: The invigorating shower gel, luxurious body lotion and delightful
body mist come in a travel-friendly bag, so no matter where you are, you'll feel like youre in paradise

[61;

3) BUKOpHCTAaHHS aOpeBiaTyp, sSKi pOOJATH MOBITOMICHHS KOMIIAKTHHM Ta CIPHSIOTH HOTO
aJICKBaTHOMY CIPUHHATTIO. Y IOCHI/DKYBaHMX TEKCTAaX YacTO 3YCTPIUArOThCS CKOPOYCHHS HA3B
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oprasizailiid, 3 SKUMHU criBrpairoe kocmernuna kommnanist (TNC — The Nature Conservacy, WWF —
World Wildlife Fund, CEW — Cosmetic Executive Women, BCRF — Breast Cancer Research
Foundation Tomo), ane He Ha3BU caMoro cy0’ekTa PR-koMyHikalii, ioro Gimii 4u miapo3aiis;

4) HasBHICTH KJIFOYOBHUX CIIiB 1 BUpa3iB U1 ONTUMI3alii HOIIyKy HeoOxiaHoi iHpopmalii;

5) 3acTocyBaHHS CTUIICTHYHHUX MMPHUAOMIB, TAKHX AK:

enitet (Every season one thing remains the same — you crave the latest in innovative skin care,
glamorous makeup, the perfect fragrance, pampering body care and even fabulous gifts [6]);

nopiBHsIHHSA (As enchanting as a Hollywood icon, she exudes modern glamour with style and
grace. She is Femme, Avon’s newest scintillating fragrance for women [6], It became the company
symbol after Mary Kay learned that aerodynamically the bumblebee shouldn’t be able to fly — its
wings are too fragile to lift its plump body. “It’s like our women”, she says, “who didn’t know they
could fly to the top, but they did” [9]);

anruresa (“We all have the capacity for greatness,” she says, and she quotes frequently from a
motivational book entitled Rhinoceros Success: “Don’t sit back and be a cow, be a 6,000 pound rhino.
Charge!”’[9]);

kanamOyp (In the month of July, Dalene wants to share the dream of Mary Kay with as many
women as possible sothey can “‘put a fresh face forward”, earn money from home, and “enjoy endless
possibilities for success” [9]).

BukopucTaHHs CTHJIICTUYHUX 3aco0iB CIpUs€ CTBOPEHHIO HEOOXiZHOro eMoLiiHOro (oHy
AQHITIOMOBHUX Tpec-pefi3iB, HaJae iM eKCIPECUBHOTO 3a0apBIICHHs, MOXKBABIIOE BUKIA] iH(QopManii
Ta MOJIETIIYE i COPUUHSTTS;

6) MeTaOpPUUHICTb, IO TOJATAE Y BUKOPUCTAHHI K YCTaJeHUX B MOBI MeTadop, Tak i HOBUX,
00pa3HuX MeTa)OPUYHHIX 3HAYCHD, SIKI MICTSATh OIIHHIA KOMITOHEHT.

Jo rpaMaTHYHUX OCOOTUBOCTEH aHTJIOMOBHHX IIPEC-PEi3iB HaIeKAaTh:

1) 4acTOTHE BUKOPUCTAHHS HOMIHATUBHUX ()opM (IMCHHUKIB, MPHUKMETHHKIB Ta YHCITIBHUKIB),
OCKiNlbKH, K caymHo 3a3Havae K. C. PwkeHko, kpurtepiem iH(popManiiiHOi HaCHYEHOCTI y mpec-
penizax € He MpoLeC, a pe3yabTarT i, a TAKOXK CTaH 00’€KTa B TENepilIHbOMY 1 MailOyTHROMY [4, C. 9];

2) cneun¢ivyHe CHiBBiIHOMIEHHS 00’ €KTUBHOI 1 cy0’eKTUBHOT MoAanbHOCTI. Ha 1o oco0OnuBicTh
JIOCIIJDKYBAHOTO JKaHPY BKa3yBaJld ¥ 1HIN IOCTIMHUKHU mpec-pemidy, Taki sk K. C. Pwkenko [5] i
M. A. KonoBa [3]. Iadopmaris y muX TEKCTaX XapaKTEPH3YEThCS OO0 €KTHBHUM XapaKTepoM, a
Cy0’€KTHBHAa MOJAJBHICTh YBOAUTHCSA y TIPEC-pelli3l y BHIJINI IUTAT, IIO JIOTOBHIOIOTH TEKCT
OI[IHHMM CY/UKCHHSIM OCi0, SKi MpeACTaBIAIOTh Ccy0’€kTa, Hanpukian: “It is exciting to

Jjoin Avon during this important time in its history,” said Mr. Marino. “I have long admired Avon's
brand, its millions of beauty entrepreneurs, its highly appealing portfolio of beauty products and the
compelling purpose at the heart of a company, which has been a champion for women for over 100
years.” [6];

3) ocobnmBe BUKOPHUCTaHHS BHJI0-9aCOBUX dhopm.
Jns10mmucyoCHOBHUXKOMITOHEHTI BiBIaCTHBOCTEHIIPOIYKIIIKOMIIaHI i BUKOPUCTOBYETHCS Present
Simple, nanpuknan: Epic lipstick gives consumers the power to create the perfect lip in one smooth
swipe due to the Built-in Primer Complex, which guarantee seven coverage and smooth feel even after
hours [6].

[ToBimomieHHs iHpOpMaIii PO TOIT, SKi BXKe BinOymucs, 3midcHIOeThes y PresentPerfect Ta
PastSimple, mo no’s3ano, Ha qymMmky M. A. KoHOBO1, 3 HEOOXiHICTIO aKkTyalli3yBatu iHhopMarlito i
BioOpaXkae TEHJICHIIIIO JIO CIHIBBIAHECEHHS YCiX MOJIA 3 MOMEHTOM MOBJICHHS Ta (DOKYCYBaHHSIM
yBaru Ha pesyneTarti aii [3, c¢. 116-117], nanpuknan: Avon Life broke the company's sales records by
recording the highes tever sales for a fragrance in the first quarter after its launch [6].

s aHOHCYBaHHS MO, sIKi He3a0apoM MOBUHHI BiIOYTHCS, a TAKOX Ui OMUCY MO3UTHBHOI
MEPCIICKTHBU BiJl IIPOBEICHOTO 3aXoxy a00 BHKOPHUCTAHHS IIEBHOTO KOCMETHYHOTO IPOXYKTY
BUKOpHCTOBYeThCs Future Simple, nanpuknax: Avon will launch the Pink Light Project through its
Representatives and AVORN'S many communications platforms with the aim of educating women
around the world to increase awareness and help save lives [6].

4) ycKIagHEeHWH CHHTAaKCHC, IO TOJIATAaE Y YaCTOTHOMY BHKOPHCTaHHI CKIATHHX PEUYCHB 3

OaraTbMa MiAPSATHAMH, a TaKOX MACHBHUMH KOHCTPYKIISMH i ITI€EOPUKMETHUKOBHMH 3BOPOTaMH
Avon's global digital platforms and experience team has launched a fully digitised, mobile-enabled e-
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interactive brochure, allowing Avon Representatives to comnect quickly and effectively with their
customers by creating an e-enabled personalised shopping cart that can be shared via WhatsApp and
Facebook messenger — sending the latest trends and products direct to their mobile [6].

TakuM 4MHOM, B €MOXy INT0OAIBHOI KOMIT 10Tepu3anii iHpOopMalifHOTO MPOCTOPY eNeKTPOHHUMA
Tpec-pelti3 MOKHA PO3MIIAAATH K 0araTOBUMIpHE CEMIOTHYHE YTBOPCHHS, SKE TMOETHYE JIHIBICTUYHI
Ta eKCTPaNiHrBiCTHYHI ckyanoBi. BuOip BepOaspHHX 1 HeBepOanbHUX 3ac00iB iHPOpPMYBaHHS Ta
BIUTUBY y IIbOMY TEKCTi 3aJISKHUTh BiJ] IparMaTHYHOI YCTAHOBKH HOTO aBTOpA, a TAaKOXK BiJ TOJOBHHX
KaHPOTBIpHUX (PaKTOPIB Mpec-penidy, TaKuX sIK HAAJMIIKOBICTh iH(OpMALii Ta JeKCUKO-TpaMaTHYHa
3aMKHEHICTh ITOBiJOMJICHHSI.
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Cemxkosa A.
Hayxosuii xepienux — doy. leanyis O. B.

PEIIOPTAX SAK ’KAHP CIIOPTUBHOI'O JUCKYPCY

Cropt € OaraTorpaHHMM Ta CKJIQJHUM SIBUILEM, IO AaCOLIIOEThCS B HAalIii CBiTOMOCTI 3
pi3HUMH cdepaM  WITIOJCBKOTO JKUTTS: IOJIITHKOIW, TPOQECiHHOW MiSUIBHICTIO, KYJIbTYpPOIO,
€CTETUKOIO, KYJIBTYPOIO 370pOB’s, HaBiTh pekinamoro. Came uepe3 Iie CHOpT € 00 €KTOM yBaru B
PI3HOMaHITHUX TATy35X 3HAHb.

CHnopTHBHUI IUCKYpC — € MOBIEHHs (B YCHIM 4YM NUCHMOBIH Qopmi), KOTpe mepenae
3MICTOBHICTB, 1[0 BH3HAYA€ CIIOPTUBHY IiSUTBHICT (AUCKYpC SIK TPOIIEC), Ta CYKYIHICTH CTBOPEHUX
TEKCTIiB B SIKHX PEHPE3CHTOBAHA IS CYTh (IUCKYPC SIK Pe3yNbTaT), TOOTO CYKYIHICTh MOBHUX TBOPIB,
mo Oynu 3adikcoBaHi MMCEMOBO 200 Ha aM’sATh. Crienudika CIOPTHBHOTO TUCKYPCY TPOSIBISETHCS B
ycix chepax: icHyroTh rpadiuni Ta opdorpadiyti, JIEKCHYHI, TpaMaTHYHI 0OCOOIUBOCTI.

CropTuBHUI AHMCKypCc — OaraToruiaHOBUH 1 OaraTopiBHEBUI KOMYHIKaTUBHHN KOHCTPYKT, ILO
BijoOpaka€ KOMYHIKaTWBHI Hamipu Cy0’€KTiB CHOPTY — CIIOPTCMEHIB, TpEHepiB, CyIJiB 3MaraHb,
aJIMIHICTPaTOpiB CHOPTY, YOONIIBaIbHUKIB K peaqbHUX (IVIAAa4iB CIOPTUBHHUX 3MaraHb y peajibHUX
yMOBaxX CHOPTHBHOI TOii), Tak 1 BipTyaJbHUX (TENETIISIIAYiB 1 pajiocayxadiB, IO OJCPKYIOTh
Bi3yallbHY i ayJianpHy iH(OpMAILio Mpo COOPTUBHY MOJiI0 3a JONOMOIOI0 TejaebaueHHs i palnio), a
TaKOXX CIIOPTHBHUX KOMEHTATOPIB, 1[0 JIETATi3YIOTh UTsl BOOJTIBaIbHUKIB iH(OpPMAIIit0 TIPO CIOPTUBHY
noziro [4].
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