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,�+�%�� $���0���%#�� Q���&#��(0�T#�%" 0���T�#�����%#A �� ��%���!���" &�$���&�#(��(Q 

�%��&#�� $���(Q "�(?. �%���(��' �����"���%#� ������ ���*��%#(+�� *�����*�", "&� �(�+�T 
*���0(%, #(����*�A, -��&)�������� #� $���� �(%( ��0��$���#�(Q !�����. �&��$�' ���*( 
0�%��*���T ���%-����0 "& �%����(1 !��� �(%&��%� � %-��� �����&����1V�0, ��&%(&�-*��$�#(+�� 
�%���(��%#� "&�*� �� 0��1V�( ����!��*� �(%��#����", ?� 1 0�$���AT �&#������%#� #�$( )�T' 
��0���&(. 

W�%���!���" �%���(��%#�1 ���%-����0� ����#�%" � #�&(Q ����"$&�Q: �����0 !�����(Q � 
-��&)��������-%�$��#(+�(Q �0��& ���%-����0� (�. �. X�%(*��� [1]), &��#�&%#�����(Q � 
#�&%#�����(Q �%��&#�� (�. ��#���)�� [7]), ���*�����*$�#(+��*� ��#��)���� (�. 
���)��[2]), 
�����0 �(��� ��#��#�&%#������%#� � ���%-����0�Q (�. ,. D(!��&� [4]), ��%���!���" 
$�#����*$�#(&( )��*� ������$����" (Y. W!�1&��% [8]). 

��#� %#�##� ���"*�T � �("������ ��&%(+�(Q � *��$�#(+�(Q �%���(��%#�1 ��*��$���(Q 
���&#����(Q ���%-����0�� $�!������(Q &�%$�#(+�(Q &�$����1 Avon #� Mary Kay. 

���%-����0 �(0��+�A#� "& �%����(1 !��� PR-#�&%#�, "&(1 ��%� ��(0��+��� ��" )������*� 
����%�#� �&#������ ��-��$�)�A ��� ����A, ?� %#�%�T#�%" ��0���*� %��’T&#� PR, )���A "&�*� T 
����?���" �����)(#��*� &���#��� )��*� %��’T&#� [4, %. 5]. �. ,. D(!��&� �("�(�� ��� *������ 
!����#����� +(��(&(, ?� ���(��A#� �� ������ � ��*���0�)�A ���*�����(Q 0�%����, �� "&(Q 
����!�#� ����(V&���%#� ��-��$�)�' #� ��&%(&�-*��$�#(+�� 0�$&����%#� ������$����" [5, 
%. 151]. 

��&%(&�-*��$�#(+�� 0�$&����%#� ��%���!�����*� !���� ���$������ %-�&�%�����%#A 
#�&%#� ���%-����0� �� ����1 #�$�. ���� �(��!�T#�%" � ����#(���%#� 0�%����, "&� 
�(&��(%#���A#�%" � ���$�. ���%-����0 Q���&#��(0�T#�%" %#�����#��A ��*���0�)�TA #�&%#�, "&� 
-��$�T ��-��$�)�1�� #� �&%���%(��� %&������ )��*� ������$����" [5, %. 153]. 

F�����($( ��&%(+�($( �%���(��%#"$( !���� ���%-����0� T: 
1) �(&��(%#���" #��$�����*�', �� "&�' �Q��"#� -����%���-�&���$�+�� 

#��$��( (cost structure, headcountreductions, shareholdervalue, gross margins #�?�) #� &�%$�#(+�� 
#��$��( (brow definer, cream-to-powder foundation, crease-proof, moisturizing, hyperpigmentation 
#�?�); 

2) �(&��(%#���" �(V� ��0(#(���-�)����' ��&%(&( ��" 0�%����!���" ���*( ����%�#� 
�(&�A+�� �� ������*�Q &�$����' � ��&��?���" %#������" �� 
��'. ����(&���: The  invigorating shower gel, luxurious body lotion and delightful 
body mist come in a travel-friendly bag, so no matter where you are, you’ll feel like you’re in paradise 
[6]; 

3) �(&��(%#���" �������#��, "&� ����"#� ������$����" &�$��&#�($ #� %��("A#� 1�*� 
���&��#��$� %��(1�"##A. � ��%���!����(Q #�&%#�Q +�%#� 0�%#��+�A#�%" %&���+���" ��0� 
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��*���0�)�1, 0 "&($( %������)AT &�%$�#(+�� &�$����" (TNC – The Nature Conservacy, WWF – 
World Wildlife Fund, CEW – Cosmetic Executive Women, BCRF – Breast Cancer Research 
Foundation #�?�), ��� �� ��0�( %�$�*� %��’T&#� PR-&�$���&�)�', 1�*� -���1 +( �����0�����; 

4) ��"���%#� &�A+��(Q %��� � �(��0�� ��" ��#($�0�)�' ��V�&� ����Q����' ��-��$�)�'; 
5) 0�%#�%�����" %#(��%#(+�(Q ��(1�$��, #�&(Q "&: 
���#�# (Every season one thing remains the same – you crave the latest in innovative skin care, 

glamorous makeup, the perfect fragrance, pampering body care and even fabulous gifts [6]); 
������"��" (As enchanting as a Hollywood icon, she exudes modern glamour with style and 

grace. She is Femme, Avon’s newest scintillating fragrance for women [6], It became the company 
symbol after Mary Kay learned that aerodynamically the bumblebee shouldn’t be able to fly – its 
wings are too fragile to lift its plump body. “It’s like our women”, she says, “who didn’t know they 
could fly to the top, but they did” [9]); 

��#(#�0� (“We all have the capacity for greatness,” she says, and she quotes frequently from a 
motivational book entitled Rhinoceros Success: “Don’t sit back and be a cow, be a 6,000 pound rhino. 
Charge!”[9]); 

&���$��� (In the month of July, Dalene wants to share the dream of Mary Kay with as many 
women as possible sothey can “put a fresh face forward”, earn money from home, and “enjoy endless 
possibilities for success” [9]).  

�(&��(%#���" %#(��%#(+�(Q 0�%���� %��("T %#������A ����Q����*� �$�)�1��*� -��� 
��*��$���(Q ���%-����0��, ����T '$ �&%���%(���*� 0���������", ��!����AT �(&��� ��-��$�)�' 
#� ����*V�T '' %��(1�"##"; 

6) $�#�-��(+��%#�, ?� ���"*�T � �(&��(%#���� "& �%#����(Q � $��� $�#�-��, #�& � ���(Q, 
����0�(Q $�#�-��(+�(Q 0��+���, "&� $�%#"#� �)���(1 &�$�����#. 

W� *��$�#(+�(Q �%���(��%#�1 ��*��$���(Q ���%-����0�� ����!�#�: 
1) +�%#�#�� �(&��(%#���" ��$���#(��(Q -��$ (�$���(&��, ��(&$�#�(&�� #� +(%����(&��), 

�%&���&(, "& %��V�� 0�0��+�T �. ,. D(!��&�, &�(#���T$ ��-��$�)�1��' ��%(+���%#� � ���%-
����0�Q T �� ���)�%, � ��0���#�# ��', � #�&�! %#�� ��’T&#� � #�����V���$� � $�1��#���$� [4, %. 9]; 

2) %��)(-�+�� %��������V���" ��’T&#(���' � %��’T&#(���' $�������%#�. �� )A �%���(��%#� 
��%���!�����*� !���� �&�0����( 1 ��V� ��%����(&( ���%-����0�, #�&� "& �. ,. D(!��&� [5] � 
�. �. ������ [3]. 
�-��$�)�" � )(Q #�&%#�Q Q���&#��(0�T#�%" ��’T&#(��($ Q���&#���$, � 
%��’T&#(��� $�������%#� ����(#�%" � ���%-����0( � �(*�"�� )(#�#, ?� ������AA#� #�&%# 
�)���($ %��!���"$ �%��, "&� ����%#���"A#� %��’T&#�, ����(&���: “It is exciting to 
join Avon during this important time in its history,” said Mr. Marino. “I have long admired Avon's 
brand, its millions of beauty entrepreneurs, its highly appealing portfolio of beauty products and the 
compelling purpose at the heart of a company, which has been a champion for women for over 100 
years.” [6]; 

3) �%���(�� �(&��(%#���" �(��-+�%��(Q -��$. 
W�"��(%��%����(Q&�$�����#������%#(��%#�1�����&)�'&�$����'�(&��(%#���T#�%" Present 
Simple, ����(&���: Epic lipstick gives consumers the power to create the perfect lip in one smooth 
swipe due to the Built-in Primer Complex, which guarantee seven coverage and smooth feel even after 
hours [6].  

������$����" ��-��$�)�' ��� ����', "&� �!� ������(%", 0��1%�AT#�%" � PresentPerfect #� 
PastSimple, ?� ���’"0���, �� ��$&� �. �. ������', 0 ����Q����%#A �&#����0���#( ��-��$�)�A � 
�������!�T #�����)�A �� %��������%���" �%�Q ����1 0 $�$��#�$ $������" #� -�&�%�����"$ 
���*( �� ��0���#�#� ��' [3, %. 116-117], ����(&���: Avon Life broke the company's sales records by 
recording the highes tever sales for a fragrance in the first quarter after its launch [6]. 

W�" ����%�����" ����1, "&� ��0�����$ ���(��� �����#(%", � #�&�! ��" ��(%� ��0(#(���' 
���%��&#(�( ��� ���������*� 0�Q��� ��� �(&��(%#���" �����*� &�%$�#(+��*� �����&#� 
�(&��(%#���T#�%" Future Simple, ����(&���: Avon will launch the Pink Light Project through its 
Representatives and Avon's many communications platforms with the aim of educating women 
around the world to increase awareness and help save lives [6]. 

4) �%&������(1 %(�#�&%(%, ?� ���"*�T � +�%#�#��$� �(&��(%#���� %&����(Q ��+��� 0 
��*�#�$� ����"��($(, � #�&�! ��%(��($( &��%#��&)�"$( � ��T��(&$�#�(&��($( 0����#�$( 
Avon's global digital platforms and experience team has launched a fully digitised, mobile-enabled e-
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interactive brochure, allowing Avon Representatives to connect quickly and effectively with their 
customers by creating an e-enabled personalised shopping cart that can be shared via WhatsApp and 
Facebook messenger – sending the latest trends and products direct to their mobile [6]. 

��&($ +(��$, � ���Q� *��������' &�$�’A#��(0�)�' ��-��$�)�1��*� ���%#��� ���&#����(1 
���%-����0 $�!�� ��0*�"��#( "& ��*�#��($���� %�$��#(+�� �#������", "&� ��T���T ���*��%#(+�� 
#� �&%#�����*��%#(+�� %&������. �(��� ��������(Q � ����������(Q 0�%���� ��-��$�����" #� 
���(�� � )��$� #�&%#� 0���!(#� ��� ���*$�#(+��' �%#����&( 1�*� ��#���, � #�&�! ��� *�����(Q 
!����#����(Q -�&#���� ���%-����0�, #�&(Q "& ����(V&���%#� ��-��$�)�' #� ��&%(&�-*��$�#(+�� 
0�$&����%#� ������$����". 
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,���# T ��*�#�*����($ #� %&����($ "�(?�$, ?� �%�)�AT#�%" � ��V�1 %����$�%#� 0 

��0�($( %-���$ (�A�%�&�*� !(##": ����#(&�A, ���-�%�1��A ��"����%#A, &���#���A, 
�%#�#(&�A, &���#���A 0�����’", ����#� ��&��$�A. ,�$� +���0 )� %���# T ��’T&#�$ ���*( � 
��0��$���#�(Q *���0"Q 0����.  

,���#(��(1 �(%&��% – )� $������" (� �%��1 +( �(%�$���1 -��$�), &�#�� ������T 
0$�%#����%#�, ?� �(0��+�T %���#(��� ��"����%#� (�(%&��% "& ���)�%), #� %�&����%#� %#�����(Q 
#�&%#�� � "&(Q �����0��#����� )" %�#� (�(%&��% "& ��0���#�#), #��#� %�&����%#� $���(Q #�����, 
?� ���( 0�-�&%����� �(%�$��� ��� �� ��$’"#�. ,��)(-�&� %���#(���*� �(%&��%� ���"��"T#�%" � 
�%�Q %-���Q: �%��A#� *��-�+�� #� ��-�*��-�+��, ��&%(+��, *��$�#(+�� �%���(��%#�.  

,���#(��(1 �(%&��% – ��*�#�������(1 � ��*�#�������(1 &�$���&�#(��(1 &��%#��&#, ?� 
�������!�T &�$���&�#(��� ��$��( %��’T&#�� %���#� – %���#%$����, #�������, %����� 0$�*���, 
��$���%#��#���� %���#�, ����������(&�� "& ������(Q (*�"��+�� %���#(��(Q 0$�*��� � ������(Q 
�$���Q %���#(���' ����'), #�& � ���#�����(Q (#���*�"��+�� � �����%��Q�+��, ?� ����!�A#� 
��0������ 1 ��������� ��-��$�)�A ��� %���#(��� ����A 0� ����$�*�A #�����+���" 1 �����), � 
#�&�! %���#(��(Q &�$��#�#����, ?� ��#���0�A#� ��" ����������(&�� ��-��$�)�A ��� %���#(��� 
����A [4]. 


