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Сучасна парадигма іншомовної бізнес-комунікації: передові 

міжнародні практики та міжкультурна інтеграція: матеріали 

Всеукраїнської науково-практичної студентської конференції з 

міжнародною участю 19 квітня 2024 р., ЗУНУ. 520 с. 
 

До збірника увійшли тези доповідей учасників Всеукраїнської науково-

практичної студентської конференції з міжнародною участю «Сучасна 

парадигма іншомовної бізнес-комунікації: передові міжнародні практики та 

міжкультурна інтеграція», в яких висвітлюються актуальні питання 

сучасності іноземними мовами та обґрунтовуються результати студентської 

науково-дослідної роботи. Видання збірника матеріалів конференції 

сприятиме мотивації студентської молоді до вивчення іноземних мов, 

формуванню вмінь та навиків іншомовного ділового спілкування та 

міжкультурної інтеграції, подальшому залученню їх до науково-дослідної 

роботи та міжнародної співпраці. 

За зміст наукових праць та достовірність наведених фактологічних і 

статистичних матеріалів відповідальність несуть автори публікацій та їхні 

наукові керівники. У збірнику зберігається стилістика та орфографія 

авторів матеріалів. 

Для студентів та аспірантів закладів вищої освіти. 
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Conclusions. This research examined the stylistic features of English-language 

advertising texts and explored the challenges associated with translating them 

effectively into Ukrainian. By analyzing various advertising examples and translation 

methods, we found that a successful translation goes beyond simply conveying the 

literal meaning of the words. Further research in this area could explore the 

effectiveness of different translation methods on Ukrainian audience. 
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Problem Statement. When starting to translate children's literature, the first task 

of a translator is to determine the audience for the work. In the case of children's 

literature, its reader is characterized by age, and the younger the reader is, the more 

difficulties the translator faces. It should be remembered that he is a communicator 

between two worlds, adult and children's. [1, p. 157]. A major problem for the 

translator will be the inability to fulfill this role, the inability to break down the wall 

between the worldview of the children's audience and the experience of the adult 

author and translator. 

Objectives. We need to identify the difficulties that may arise when translating 

works of children's literature. We all remember Pinocchio, Little Red Riding Hood, 

and The Three Little Pigs; stories with authors from different origins that have 

marked our childhood and continue to do so for current and future generations. 

Methods. Methods. While conducting research, various methods were used, 

viz.determining the tone and style of our translation, translation of proper names and 

objects, synthesis and generalization. 

Results. First of all, let's define the style and tone of our translation, because 

children's imagination is extremely visual, and they will always prefer this to abstract 

or vague. They want to visualize what they are reading in their minds, so a style rich 

in descriptions will help to attract and engage their attention [2]. 
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When it comes to the tone of the translation, using a conversational or informal 

tone, as well as personal or friendly language, will make children see you on the same 

level and feel like you know them and their world. 

When it comes to translating proper names, there are many options to choose 

from when translating. Some translators choose to avoid their real name because they 

are not an important part of the story's identity [3]. Others advocate keeping the name 

in the original language but adapting it to our target language for easier reading and 

understanding, especially for children. Some prefer to translate the names 

descriptively because they are necessary for understanding the text and will attract 

the child's attention. 

This illustrates the challenges of translating names and that there is no single, 

generally accepted rule or best practice to use. Translators will have to make their 

own choices on a case-by-case basis, relying on their own vision and creativity to 

capture the essence of the characters, places, and plot of the story. 

Conclusions. Translating children's literature is a challenging and painstaking 

job. It requires a lot of creativity and, since there are no specific rules to follow, 

makes you the creator of interesting solutions and new approaches that will directly 

affect the result of your work. As mentioned earlier, know who you want your text to 

be addressed to and start making translation decisions from there. Use the appropriate 

language, tone, and vocabulary to make your translated text understandable, readable, 

and engaging for the reader.That's why it's important to be aware of these potential 

challenges before you decide to accept a job translating children's literature. 
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