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MUCJICHHS, TBOPUOCTI Ta CaMOCTIHHOCTI. BukopucTanHs TEXHOJIOTI A03BOJIsiE€ 3pOOUTH
HaBYaHHS HE JUIIe €(PEeKTUBHUM, aje ¥ OUIbII TyYMaHHHM, OPIEHTYIOUM HaBYAILHUUN
mpollec Ha I1HTEpPeCH Ta MOTpeOM YUHIB, M0 € OCHOBHOI) METOI T'yMaHICTHYHOI
MIEaroTiKH.
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The ultimate goal of teaching a foreign language is to teach students
communication, i.e., the ability to use a foreign language as a means of communication in
their academic, work, or everyday activities. To succeed in today's globalized
professional environment students of EFL are offered to study Business English as part of
their syllabus.

The purpose of the course is to study the basics of business English by students of
the Faculty of Foreign Languages, to expand the knowledge of future foreign language
specialists related to the field of economics, which will contribute to forming their
professional competence and ensure the operational basis of pedagogical education.

The main objective of the course is to provide background knowledge necessary
for a philologist who works with texts related to the field of economics, as well as a
future foreign language teacher who teaches the subject Business English at school.

The practical purpose of the discipline is for students to master the relevant
terminology, to process economic texts, to discuss economic topics (the structure of the
economy, the conditions for economic growth, industrial production and services,
investment, export and import, monetary policy, and others).

The purpose of this article is to discuss some aspects of developing EFL
students’ communicating skills in business surrounding and share one of the strategies
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that can be used in Business English classroom to help learners communicate confidently
with colleagues, clients and stakeholders.

According to T. Dudley-Evans and Maggie Jo St. John (1998), Business English
focuses on developing the ability to communicate effectively in various business
contexts, such as meetings, presentations, negotiations, and written communication. That
1s why one way for students of Business English to achieve a clear flow of
communication is to teach them to use an interactive communication style.

The interactive approach is highly valued in modern business as it fosters
collaboration, innovation and stronger relationships, ultimately leading to effective
outcomes. Mastering this style is crucial for EFL students for navigating professional
interactions confidently and successfully [1. p 68].

We are also certain that it is of utmost importance to develop in students of
Business English such essential soft skills as networking and negotiation skills. In the
former case, it is learning to develop interpersonal skills necessary for effective
networking and building professional connections. In the latter one students should learn
the language and strategies needed for successful business negotiations.

We are of the opinion that a dynamic and engaging platform for students in
Business English to actively develop and refine their persuasion skills belongs to role-
playing. Instead of passively learning about persuasive techniques, students can put them
into practice in realistic, low-stakes scenarios.

Let us proceed with an example of a strategy we use while teaching students
interactive style of communication.

Activity 1

Enact a conversation between two business partners, discussing the logo for
their new language school. Imagine a scene of a modern office. Alice and Ben are
sitting at a table with logo concepts spread out.

Use the following word combination and expressions: brand image, design ,
logo; recognazibility, a touch of originality, to represent global communication, to
convey the message, to incorporate unique elements of design into a bigger concept, to
create something that stands out;, memorable, symbolic, original; visually striking, more
unique. more versatile; too abstract.

Use the following conversational formulas for negotiation: We need to
consider; What do you think of these options? I'm leaning towards this one; It's nice, but
I'm not entirely convinced; I see your point; That’s a valid concern; Hmm, I do like it.
But 1 still think we need to prioritize clarity, Let's sketch out some ideas and see what we
come up with; I am sure together we can find the perfect decision that represents our
vision and attracts customers, How about we try to find a middle ground?;Now you're
talking! That could work.

We are certain that in this way students learn specific vocabulary and
terminology used in the business world, enabling them to understand and participate
confidently in professional discussions while role-playing bridges the gap between
understanding persuasive concepts. Moreover, role-playing transforms the learning of
persuasion skills from a passive, theoretical exercise into an active, experiential one. It
provides a safe and engaging environment for students to develop the confidence and
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competence needed to be persuasive communicators in the business world.

In essence, by actively speaking and interacting, students improve their fluency in
Business English related to negotiation, sales, presentations, and conflict resolution — all
areas requiring persuasion. This builds confidence in their using the language effectively.
While studying Business English EFL students focus on developing their ability to
convey ideas clearly and persuasively in various business contexts, such as meetings,
presentations, negotiations, and written communication.
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Y KOHTEKCTI HaBYaHHS 1HO3EMHOI MOBU MPOAYKTHBHI BHUIAM MOBJIECHHEBOT
JISJIBHOCTI — YCHE 1 MUChbMOBE MOBJEHHS — € OCHOBHMMH 3aco0amMu peasizarlii
KOMYHIKaTUBHOTO MIJXONy, AKUH, 3riHO 3 KoOHIEeniiero HOBOi yKpaiHCHKOI IIKOJIA
(2016), nependbavae GopMyBaHHSI 31aTHOCTI YYHIB JI0 BIJILHOT'O BHCJIOBJICHHSI BJIACHUX
JYMOK, MIOYYTTIB 1 HAMIPiB 1HO3€EMHOIO MOBOIO.

[IponykTuBHI yMiHHS (OPMYIOTHCS Ha OCHOBI MOBHHUX 3HaHb (JICKCUYHUX,
rpaMaTUYHUX, (OHETUYHUX) 1 MOBJIEHHEBUX HABHUYOK, $KI TpPaHC(HOPMYIOTHCA B
3/IaTHICTh CTBOPIOBATH 3B’s3HI, JOTIYHO OoQopMIyeH1 BUCIOBIOBaHHS. Sk 3a3Hauae T.I.
[Tactymenko y cBoiii crarti «®DopmMyBaHHS TPOAYKTUBHUX BHUIIB MOBJICHHEBOI
JUSTTBHOCT] y TIKOJISIPIB y TIPOIIeCT BUBYEHHSI 1HO3EMHOI MOBUWY», MPOAYKTHUBHI BMIHHS €
CUHTETUYHUM pEe3yJbTaTOM KOTHITHBHOI, MOBJICHHEBOI Ta ICHXOJIOTTYHOI aKTHUBHOCTI
Y4HIB, 1110 3a0e3Meuye He JTUIIEe 3aCBOEHHS MOBH, a i po3BUTOK ocobuctocTi [1, ¢. 57].

Jlo MpOAyKTUBHUX YMIHb TPAAMIIIITHO BITHOCATD:

o YcHe MOBJIeHHS (TOBOPIHHS) — J1aJIOTIYHE i MOHOJIOTIYHE MOBJICHHS;

o IlucbMoBe MOBJIEGHHS — CTBOPEHHS THCHMOBHX BHCIIOBIIOBAaHb PI3HUX
XaHpiB (JIUCT, ece, MOBIAOMIIEHHS, IHCTPYKIIiSl TOILO).

VYcHe MOBJIeHHS nepefdadyae MUTTEBY PEaKililo HA MOBJICHHEBY CUTYAIIllO, a OTKe
— c(OopMOBaHICTb MOBJICHHEBHUX cTpaterid. [lucbmo, y cBowo depry, 103BOJISIE
MPOJAYMaTH CTPYKTYPY TEKCTY, ajie BUMarae cGhOpMOBAHOTO BMIiHHS OpraHi30BYBaTH
1H(pOopMaIlio, JOTPUMYBATHUCH JIOTIKH BUKJIaAy Ta BIAMOBIIHUX MOBHUX HOPM.
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