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Y poboTi JIOCHIHKEHO AUIOBHM Typu3sM B A31aTChKO-THXO0OKEaHCHhKOMY
TYPUCTUYHOMY PETiOHI Ta HOTO POJib Y MI>KHAPOIHIN KPOC-KYJIBTYpHIN KOMYHIKaIli.
[IpoananizoBaHo TEOpETUYHI 3acajy, YMHHUKH PO3BUTKY, Teorpadiro IPOBITHUX
613Hec-1eHTpiB, MICE-iHaycTpito, MIXKHAPOAHI1 J1710B1 MOTOKH Ta MEPCIEKTUBU smart-
tourism. OOrpyHTOBaHO 3HAYEHHS MAIJIOBOTO TYypU3MY AJIsi €KOHOMIYHOI 1HTErparii,
MICBKOTO OpEHIMHTY, IHHOBAI[IHHOTO OOMIHY Ta ()OPMYBaHHS MIKKYJIBTYPHOTO
nianory B kpainax ATP.
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ANNOTATION
Zhevoronko S.V. Business Tourism in the Asia-Pacific Tourism Region and Its Role
in International Cross-Cultural Communication. Master's thesis for the MA degree in
the specialty tourism and Recreations. Ternopil Volodymyr Hnatiuk National
Pedagogical University. Ternopil, 2026. 153 p.

he paper examines business tourism in the Asia-Pacific tourism region and its
role in international cross-cultural communication. The theoretical foundations,
development factors, geography of leading business centres, MICE industry,
international business travel flows, and prospects for smart tourism are analysed. The
significance of business tourism for economic integration, urban branding, innovation
exchange, and the formation of intercultural dialogue in the countries of the Asia-
Pacific region is substantiated.
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