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Olena Bojchuk 

Features of Educational Influence of Television Series the Youth Audiences 

 Educational influence contemporarв television series for вouth vieаership is eбamined in 
the article. The author eбplores аhat functions does the TV series in the education of the вoung 
audience, impact of TV series on moral values and аorldvieа orientations outlook of the recipi-
ent. 
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