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УДК 81’255=111=161.2:659.1 
LOCALIZATION AS A MEANS OF INTERCULTURAL 

COMMUNICATION: TRANSLATION ASPECT   

Yulia HOLOVATSKA (Ternopil, Ukraine) 
Taras PROTSYSHYN (Ternopil, Ukraine) 
Стаття присвячена проблемі локалізації як засобу міжкультурної комунікації у контексті 

перекладу. Проаналізовано галузі перекладу, в яких локалізація є релевантною при відтворенні 
повідомлення цільовою мовою. Розкрито особливості локалізації програмного забезпечення та 
локалізації веб-сайтів. Проаналізовано етапи локалізації програмного забезпечення, а саме 
лінгвістичний аналіз вихідного тексту, аналіз інтерфейсу та функціональний аналіз. Визначено 
значення краудсорсингу у процесі локалізації. Проаналізовано роль локалізації у перекладі рекламних 
текстів. В цьому контексті визначено, що локалізація рекламного повідомлення уможливлює його 
адаптацію на усіх мовних рівнях (лексичному, граматичному, стилістичному, синтаксичному) і, як 
наслідок, сприяє популяризації того чи іншого товару або послуги. Розкрито сутність доместикації 
та форенізації як засобів локалізації. Відтак, доместикація визначається як адаптація вихідного 
тексту до культурних особливостей цільової аудиторії, форенізація, в свою чергу, полягає у збережені 
особливостей вихідного тексту безвідносно до цільової культури. Проаналізовано сутність 
транскреації, або творчого перекладу, яка полягає у культурній або творчій адаптації вихідного 
повідомлення та спрямована на те, щоб викликати ті ж самі почуття і асоціації, сприяти тим самим 
наслідкам, що і мовою оригіналу. 

Ключові слова: локалізація, програмне забезпечення, переклад, краудсорсинг, доместикація, 
форенізація, транскреація, вихідний текст, цільовий текст. 

Статья посвящена проблеме локализации как средства межкультурной коммуникации в 
контексте перевода. Проанализированы области перевода, в которых локализация является 
релевантной при воспроизведении сообщения целевым языком. Раскрыты особенности локализации 
программного обеспечения и локализации веб-сайтов. Проанализированы этапы локализации 
программного обеспечения, а именно лингвистический анализ исходного текста, анализ интерфейса и 
функциональный анализ. Определено значения краудсорсинга в процессе локализации. 
Проанализирована роль локализации в переводе рекламных текстов. В этом контексте определено, 
что локализация рекламного сообщения способствует его адаптации на всех языковых уровнях 
(лексическом, грамматическом, стилистическом, синтаксическом) и, как следствие, способствует 
популяризации того или иного товара или услуги. Раскрыта сущность доместикации и форенизации 
как средств локализации. Доместикация определяется как адаптация исходного текста к культурным 
особенностям целевой аудитории, форенизация, в свою очередь, состоит в сохранении особенностей 
исходного текста безотносительно к целевой культуре. Проанализированы сущность транскреации, 
или творческого перевода, которая заключается в культурной или творческой адаптации исходного 
сообщения и направлена на то, чтобы вызвать те же чувства и ассоциации, способствовать тем 
самым последствиям, что и на языке оригинала. 

Ключевые слова: локализация, программное обеспечение, перевод, краудсорсинг, доместикация, 
форенизация, транскреация, исходный текст, целевой текст. 

 
The article is devoted to the problem of localization as a means of intercultural communication in the 

context of translation. The branches of translation in which the localization is relevant while rendering the text 
into the target language are analyzed. The features of localization of software and localization of websites are 
revealed. The stages of software localization are analyzed. They are: linguistic analysis of source text, 
interface analysis and functional analysis. The value of crowdsourcing in the process of localization is 
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determined. Crowdsourcing is the practice of obtaining information or input into a task or project by enlisting 
the services of a large number of people, either paid or unpaid, typically via the Internet. It gives an 
opportunity to translate while maintaining quality and efficiency with deadlines, while creating a community 
where volunteers interact with each other and develop a feeling of ownership over their works. The role of 
localization in the translation of advertising texts is analyzed. In this context, it has been determined that the 
localization of an advertising message enables its adaptation at all language levels (lexical, grammatical, 
stylistic, syntactic) and, as a result, promotes the promotion of a particular product or service. The essence of 
domestication and foreignisation as means of localization is revealed. It is defined that domestication focuses 
on minimizing the strangeness if the foreign text for the target readers by introducing the common words used 
in the target language instead of providing readers with foreign terms. Foreignisation is based on retaining the 
culture-specific items of the original, like: personal names, national cuisine, historical figures, streets or local 
institutions. The meaning of transcreation or creative translation is analyzed. Its aim is in the cultural or 
creative adaptation of the original text. It is defined that transcreation is mostly used as a part of localization 
while translating advertisement and video games.  

Key words: localization, software, translation, crowdsourcing, domestication, foreignisation, 
transcreation, original text, target text.    

 
Intensification of the processes of globalization and integration in all spheres of activity has a 

significant impact on translation and translation studies. Consequently, there is a need to find new 
approaches and ways of rendering the source text into the target language. In this context 
localization appears to be one of the most important way in overcoming a lot of intercultural 
misunderstandings which occur while translating and interpreting. 

The aim of the article is to define localization in terms of intercultural communication and 
analyze its types and approaches.       

Localization is a new field of activity for language experts. It is closely connected to digital 
media and computer products. There are lots of definitions of this term. It can be defined as 
“linguistic and cultural adaptation of digital content to the requirements and the locate of foreign 
market” [2, p. 170]. According to the Localization Industry Standards Association (LISA) glossary, 
localization is “the process of modifying products or services to account for differences in distinct 
markets; the process of adapting software for a particular geographical region (locale)” [1]. 
Localization is often abbreviated as L10N. This abbreviation is formed using the first and last letters 
of the word (L, N) and the number 10, which specifies the number of letters between the L and the N.  

Nowadays the term localization is mostly applied to IT translation. Consequently, software 
localization and website localization are supposed to be the most widespread. Software is basically 
programming code assembled in an executable file which tells the hardware processor what to do. 
The main problem of software localization is separating the elements which should be localized 
from the programing code which should not be altered in any way, or otherwise the software will 
not function properly. 

There are three steps in the process of software localization: preparing the programming code; 
translating elements; testing the code. 

One of the crucial step in the software localization is checking on the localized application 
focusing on the following three aspects: 

1. linguistic test: this involves questions such as: Have all the text strings be translated? Are 
special characters displayed correctly? Is the text in dialog boxes and error messages truncated? Is 
text wrap and hyphenation ok? Are all menu items and titles used consistently? Is assignment of hot 
keys correct? Some localization tools offer routines for this kind of testing such as finding duplicate 
hot keys automatically. 

2. user interface test: this kind of testing refers to the aesthetic questions of the user interface 
in the localized version of the application.  

3. functional test: the functionality of the localized version will be tested against the 
functionality of the source language product to assure that there were no bugs introduced during the 
localization process. Also, the localized application must work properly in the target language 
context, which means that full interoperability with the corresponding localized operating system 
and with other localized products should be tested. And finally, all deliverables and installing 
procedures should be tested also [5, p. 420]. 

Project evaluation plays an important role, since it allows analyzing the project organization 
by a project manager, the quality of the company services, as well as the possibility of further 
optimization of these services. In order to do quality translation and localization IT translators need 
to learn to understand the programming language and translate it into the usual one. They are to 
know what is placeholders, keys and tags.  
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The first task in the software localization project is to analyze the product in order to 
understand how and with what tools the software was produced. The code environment and the 
source file should be made accessible to the localization professional by the customer in the so-
called localization kit. A localization kit contains all necessary files as well as the documentation 
for the localization project: source files, code environment, guidelines, available glossaries and 
translation memory [3, p. 214].  

As localization is gaining more and more popularity there is a great number of localization 
platforms assisting the process. They are, for example, Passolo, Catalyst, SDL/Trados, and Crowdin 
etc. One of the recent is Crowdin. It is web oriented platform for translation and localization 
management created by Ukrainian programmer. The platform consists of the following functional 
blocks: user profile page, project page, project files page, project settings and space for translation 
similar to the traditional CAT tools.   

One of the most popular way in localization is crowdsourcing. As defined by the English 
Oxford Dictionary, crowdsourcing is the “practice of obtaining information or input into a task or 
project by enlisting the services of a large number of people, either paid or unpaid, typically via the 
Internet”. This strategy gives everyone the opportunity to translate while maintaining quality and 
efficiency even with tight deadlines, while creating a community where volunteers interact with 
each other and develop a feeling of ownership over their works. In fact, the volunteer’s motivation 
leads to more motivation when it comes to watching and sharing subtitled videos since the 
translation of a video in as many languages as possible removes linguistic and cultural barriers 
reaching fans all over the world. Crowdsourcing translation helps spread contents in different 
languages and build a community without barriers [1]. 

Website localization is defined as “packaging of translation services with technical services 
that ensure the proper functioning of the translated sites” [3, p. 211]. Translation and technical 
services constitute the two main aspects of website localization which can be defined as a process of 
modifying an existing website to make it accessible, usable and culturally suitable to a target 
audience. 

Localization is very important in advertisement translation. The key to successful reception of 
advertising is good knowledge and understanding of the cultural and socio-political features of the 
target audience. Thus, the translation of an advertisement cannot be literal, but must take into 
account cultural connotation. Hence, localization is considered to be one of the best ways of 
advertisement pragmatic adaptation. The purpose of the localization is that the final text is read as if 
it was specially created for the target audience. That is, the message must stylistically resonate and 
attract attention. 

Localized text takes into account expectations of the target market and technical standards. 
Therefore, such linguistic elements as metaphors, idioms, realia, colors, grammar, and currency are 
adapted to ensure that the target audience fully understands them. 

Localization is also important in realia translation. It is known that in translation, realia are 
words and expressions for culture-specific material elements. Realia localization is a challenging 
task as it is rather difficult to render the meaning of cultural notion which do not exist in the culture 
of a target audience. According to this localization can be cultural and functional. Cultural content 
includes: colors, shapes, sizes, styles; images, icons, graphics; societal codes; i.e. humor, etiquette, 
rituals, myths, symbols; societal values, power, relationships, beliefs. The functional content 
includes: date and time formats, telephone numbers, contact information; weights, measurements, 
geographical references; language and linguistic content; product descriptions, reviews. In this 
context an attention should be paid to such translation approaches as domestication and 
foreignisation.  

Foreignisation is based on retaining the culture-specific items of the original, like: personal 
names, national cuisine, historical figures, streets or local institutions whereas domestication 
focuses on minimizing the strangeness if the foreign text for the target readers by introducing the 
common words used in the target language instead of providing readers with foreign terms. The 
next discussion, which arose about the translation, is the problem of invisibility of the translator in 
the text in domestication. The common domesticating procedures are: limited or absolute 
universalisation, naturalisation, synonymy and deletions whereas foreignisation includes: 
orthographic adaptation, through-translation, intra– and extra–textual goals, transference and pre-
established translation [4]. 
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One more important approach in terms of localization is transcreation which refers to the 
process of adapting a message from one language to another, while maintaining its intent, style, 
tone and context. A successfully transcreated message evokes the same emotions and carries the 
same implications in the target language as it does in the source language. The process of 
transcreation typically applies to product names, advertisement copy, slogans and taglines, that is, 
highly branded marketing material. Transcreation can also be used to translate brand and style 
guidelines as well as creative briefs.  

In localization of games the term transcreation is suggested to describe the greater freedom of 
the games localizer compared with any other translator. With games localization, the translator is 
expected to convey a game-playing experience that is as close as possible to the original, which 
implies an adaptive approach with strong domestication tendencies when it comes to the treatment 
of jokes, plays on words, linguistic varieties and lyrics of theme songs. 

Conclusions. Localization is a complex process which requires, besides language knowledge, 
knowledge of a particular culture, traditions and customs, political system of other countries. 
Therefore, before taking on any translation, it is necessary to collect as much social and cultural 
information as possible and, preferably, from authentic sources.     
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УДК 811.112.2’25:796.332 
ОСОБЛИВОСТІ ПЕРЕКЛАДУ МЕТАФОРИЧНИХ КОНСТРУКЦІЙ У 

ТЕКСТАХ НІМЕЦЬКИХ ФУТБОЛЬНИХ КОМЕНТАТОРІВ 

Микола ВЕРЕЗУБЕНКО (Кропивницький, Україна) 
У статті розглянута одна з найважливіших частин нашого життя, а саме футбол, яку останнім 

часом було надто комерціалізовано, тому коментатори, як модератори цього дійства, мають 
зацікавлювати глядача не лише компетентними поясненнями, а й влучними цікавими виразами, щоб 
привабити публіку. У розвідці наведено аналіз різних типів коментаторів з їхніми характеристиками; 
запропоновано порівняльний аналіз особливостей німецьких та українських коментаторів; подано 
дослівний переклад метафоричних конструкцій, вживаних під час супроводу футбольних матчів; 
здійснено спробу з’ясувати, як ці вирази функціонують у повсякденному житті, а також на 
футбольному полі.  

Ключові слова: футбол, коментатор, метафорична конструкція, дослівний переклад, адекватний 
переклад, сталі вирази, переносне значення. 

 
The article deals with one of the most important parts of our life, namely football, which has been too 

commercialized recently, that is the reason why commentators, as moderators of this action, should be 
interested in usage of not only competent explanations but also  interesting expressions in order to attract the 
public attention. The author analyzes various types of commentators with their characteristics; gives literal 
translation of metaphorical constructions used during commenting of football matches; proposes a 
comparative analysis of the features of German and Ukrainian commentators; makes an attempt to find out 
how these expressions function in everyday life, as well as оn the football field. 

Key words: football, commentator, metaphorical construction, literal translation, adequate translation, 
stable expressions, figurative meaning. 
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