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The appropriate translation of the economic terminology has been intended to
boost the information exchange and communication between the specialists all around
the world. It is known that economy covers various areas: industry, agriculture, trade,
stock exchange, business communication etc. Economic concepts can be found in other
terminological systems as well (historical, legal, geographical etc.) The translator
(mediator) ought to correlate the world’s picture with the cognitive apparatus of the
economic science.

The purpose of the article is to outline the peculiarities of using economic terms
and translating them in Ukrainian language.

Based on the scientists’ researches [2; 3; 4; 5] the most significant translation
peculiarities of economics terminology have been identified as the following:

1) most of the economic terms are presented as the intenational words, for
example: economist, broker, inflation, deficit, corporation;

2)some terms of the foreign origin — etymological borrowings, for example:
journal — jurnal, hostel — hotel, shade — shadow, scale — shell, recognizance —
reconnaissance;

3) new terms formed by prefixes (sure — ensure, insure) and suffixes (competes,
competitor, competitive, competitiveness) or conversion (deposit (noun) and to deposit
(verb);

4) compound nouns (brand name, free market economy, monopoly control,
market structure);

5) abbreviations (ARR — accounting rate of return — po3paxyHkoBa HOpma
npudyTky, CMV — current market value — morouna punkoBa BapTicTh, AD — aggregate
demand — cykymnHUII MONUT — 3arajJbHUN OOCST TOBApIB Ta TOCIYT, Kl 0axaroTh
NpUA0aTH CIOXKHUBAYl KpalHU MPU KOXKHOMY 3 MOXKJIMBUX PIBHIB IIIH; MOXE OYyTH
30UIBIIICHUH 32 PaXyHOK Jep>KaBHUX 3aMOBJICHB ).
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The main problem is supposed to be in many translation options, particularly, of
the individual words. This fact makes it possible to devide the economic terms into
single-translated with on translatiom equivalent and multy-translated units with several
translation equivalents. For instance; the term account has several translation variants:

1) paxyHOK; 3amKC Ha PaXyHOK;

2) 3BIT ((iHaHCOBUIA);

3) mepion, Koau OIpkKOBI Yroaw YKIaJalOThCs 3 3aKpPUTTSAM MO3UIIL B
PO3pAaXyHKOBHI JCHB;

4) 3anuc 6pokepa mpo yroau, yKiaaaeHl 3a JOPyUYCHHSIM KITIEHTA,

5) pl. 3BiTHICTB;

6) pl. OyxranTepchki paxyHKU;

7) pl. ninoBi kaury [1].

The single-translated terms mostly are the expressions and collocations with a
single option of translation, but being an individual word beyond the economic context
can have several meanings. To avoid inappropriate translation from English into
Ukrainian language and vice versa, it 1s necessary to take into account the cognitive
models in the texts 6. Mostly facts, figures, reports and specific information concerning
economics are presented in professional economic texts, whereas the life of the
successful businessmen or weird economic projects are described in popular editions
such a “The Economist”, “Financial Times” etc.

Overall, dealing with the economic terminology, the differences and
peculiarities of both types of texts mentioned above should be taken into account. That
is the main intricacy in translation. Moreover, not only the context and contextual
features (lexical and syntax, morphologic and phrasal), but also economic and political
realities are to be counted for target audience.
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