
Estonian Entrepreneurship University of Applied Sciences 
Ülemiste City 

YOU HAVE BEEN REPLACED BY AI 

Abstracts of the 11th Annual Entrepreneurship and Innovation Conference 
(October 5, 2023) 

Tallinn 
Teadmus 

2023 



YOU HAVE BEEN REPLACED BY AI: Abstracts of the 11th Annual Entrepreneurship and 
Innovation Conference (Estonian Entrepreneurship University of Applied Sciences, Ülemiste City, 
October 5, 2023) / Gen. edit. Olha Prokopenko, Marina Järvis, Tallinn: Teadmus OÜ, 2023, 54 p. 

ISBN 978-9916-9969-0-4 

Editors: 

Ph.D. in Economics, Dr. Olha Prokopenko, Estonian Entrepreneurship University of Applied 
Sciences, Tallinn, Estonia; Academy of Applied Sciences Mazovia, Poland 

Ph.D. in Business Administration, Marina Järvis, Estonian Entrepreneurship University of 
Applied Sciences, Tallinn, Estonia; Tallinn University of Technology, Tallinn, Estonia 

Reviewers: 

Ph.D. in Computer Science, Dr. Ali Gholami, Department of Computer Science, KTH Royal 
Institute of Technology, Stockholm, Sweden 

Ph.D. in Economics, Krystyna Kovalska, Liverpool Hope Business School, Liverpool Hope 
University, Liverpool, UK 

The 11th Annual Entrepreneurship and Innovation Conference unfolds a comprehensive 
exploration into the profound impact of Artificial Intelligence (AI) across diverse domains. With a 
global perspective, this collection of abstracts delves into the transformative influence of AI on 
marketing, industries, education, healthcare, business management, research, social impact, learning, 
and ethical applications. The conference aims to explore the complex relationship between humans 
and AI, examining the challenges, opportunities, and ethical considerations associated with the 
integration of AI technologies. 

Participants from Croatia, the Czech Republic, Estonia, Finland, Iceland, Italy, Georgia, 
Kazakhstan, Kyrgyzstan, Latvia, Lithuania, Poland, Ukraine, the United Arab Emirates, Uzbekistan, 
and the USA contribute to this international discourse.  

In essence, the conference proceeding "YOU HAVE BEEN REPLACED BY AI" summarises 
a rich research, insights, and perspectives, offering a nuanced understanding of AI's transformative 
impact across various domains and its implications for individuals, industries, and society at large. 

Keywords: artificial intelligence, entrepreneurship, innovation, digital marketing, industry 
transformation, leadership, education, skills, social impact, global perspectives, human-AI 
collaboration, future workforce, ethical implications.  

ISBN 978-9916-9969-0-4            @ Authors 



CONTENT 

Section 1. AI in Marketing and Business Strategies 

SERGIY SPIVAKOVSKYY  
Elevating Digital Marketing Strategies in the Age of Artificial Intelligence: 
A Comparative Analysis of Human and AI-Driven Campaign Performance.............................7 

ОLENA BILOVOLSKA, MYKHAILO BILUKHA 
Systemic Research of Artificial Intelligence Application in Marketing. ....................................8 

ZARNIGOR MAMMAT QIZI TAIROVA 
The Significance of AI Marketing Strategy for Small Businesses...............................................9 

OLEKSANDRA CHERNIAVSKA, ALLA KASYCH, OLENA CHERNIAVSKA 
Embarking on the Metaverse: Unveiling Perspectives of Human-AI Collaboration 
in Digital Brand Management...................................................................... ............................10 

OSTIAN ZDENEK 
The Role of AI in Social Media Marketing in the Post-Pandemic Tourism Industry................11 

TARMO KOPPEL, OLGA TšERNIKOVA 
Factors Affecting the SMEs Ability to Enter the AI Revolution..............................................12 

TETIANA GIRCHENKO, ANASTASIA PIVEN 
The Future of Marketing: AI Innovation....................................................................................13 

VIKTORIIA ILCHENKO, YELYZAVETA BENDIUH 
Artificial Intelligence and Entrepreneurship: Competition or Partnership.................................14 

SVETLANA KOCEROVA, HENRIJS KALKIS, ZENIJA ROJA 
Case Study on Possibilities of Implementation of AI in Service Industry Automating 
Internal and External Communication......................................................................................15 

Section 2. AI in Industries and Services 

ANZOR DEVADZE, OLHA PROKOPENKO, LELA DEVADZE 
The Influence of Artificial Intelligence on the Tourism Industry..............................................16 

SOPHIA DONENKO, IVAN DONENKO  
Fractal Structural Analysis of Rock Formations for the Detection of Uranium Deposits 
Using Artificial Intelligence......................................................................................................17 

NATALIIA SHMATKO, VASYL IVCHYK 
Unlocking the Potential of Artificial Intelligence in Business Management............................18 

ARTUR SPEKTOR, OLENA ARTEMENKOVA 
Using Artificial Intelligence to Recognize, Analyse, and Digitize Handwritten Documents...19 



 4 

 
NIKOLAJ AMBRUSEVIČ, ŽIVILĖ GOMIENĖ 
Applying Artificial Intelligence in the Logistics Sector in Lithuania: 
Prospects and Opportunities......................................................................................................20 
 
ARTEM KOLDOVSKIY 
Innovative convergence: AI-driven transformations in CBDCs...............................................21 
 
ISTAM KARSHIEV  
Importance of artificial intelligence in econometric modeling and analysis..............................22 
 
HALYNA SYNORUB, HANNA YORDAN 
Artificial Intelligence in the Professional Activities of Future Journalists: 
Advantages and Disadvantages.................................................................................................24 
 
SVITLANA TARASENKO, TETIANA SLABKO, WOJCIECH DURANOWSKI 
Analysis of AI Policy in Ukraine (2020-2023).........................................................................26 
 
OLGA MATVEIEVA 
Breaking Barriers and Building Bridges: The Gendered Impact of Technologies and 
AI on Civic Engagement and Democracy Building..................................................................27 
 
O.L. DONENKO, I.L. DONENKO  
Application of the Latest AI Components for Assessment and Acceptance of Civil 
Structures in Kyrgyzstan...........................................................................................................29 
 
 
Section 3. AI in Education and Workforce Development 
 
BADRI GECHBAIA, KETEVAN GOLETIANI, LEVAN GVARISHVILI 
Artificial Intelligence in the Field of Education, the Necessity of Its Implementation: 
Current Risk and Reality...........................................................................................................30 
 
ANCE SAULITE, HENRIJS KALKIS 
Theoretical Aspects of the Future Workforce Regarding Social and Emotional 
Upskilling in Time of Increasing AI.........................................................................................31 
 
MAIYA GOLOVANOVA 
Integration of Artificial Intelligence into the Educational Process of Universities: 
Challenges of Today.................................................................................................................32 
 
MERILYN MERISTO, ENE ALAS 
AI in Higher Education: Perceptions and Experiences in Foreign Language Learning...........33 
 
OLENA CHERNIAVSKA 
The Symbiosis of Human and Artificial Intelligence: Innovations in Higher Education 
and the Labour Market..............................................................................................................34 
 
LEONID TARANIUK, RENATA KORSAKIENE, KARINA TARANIUK 
Strategy management of adaptation to changes in the educational process of universities 
in the age of Artificial Intelligence...........................................................................................35 
 



 24 

ARTIFICIAL INTELLIGENCE IN THE PROFESSIONAL ACTIVITIES 
OF FUTURE JOURNALISTS: ADVANTAGES AND DISADVANTAGES 

 
Halyna Synorub 

Department Journalism, Ternopil Volodymyr Hnatiuk National Pedagogical University, 
Ternopil, Ukraine 
Hanna Yordan 

Department of Journalism, Ternopil Volodymyr Hnatiuk National Pedagogical University, 
Ternopil, Ukraine 

 
  

Objectives: 
This study focuses on the changes in the educational sector of Ukraine and the importance of 

cultivating skills in using artificial intelligence tools in the professional activities of future media 
professionals. It outlines the peculiarities of applying artificial intelligence technologies in conditions 
of uncertainty. A review of academic sources by Ukrainian and international scholars on the stated 
issue is conducted. The relevance of implementing artificial intelligence technologies in modern 
journalism education, which contributes to improving future professionals' training and developing 
their competencies, is justified. Definitions of the concepts "artificial intelligence," "artificial 
intelligence tools," "machine learning," and scientific approaches to them are provided. The emphasis 
is placed on implementing artificial intelligence technologies in the educational process to enhance 
higher education students' cognitive activity and engagement. Artificial intelligence tools for student 
preparation and developing general and professional competencies are highlighted. The significance 
of artificial intelligence technologies in education and professional journalism activities is 
emphasized. 

Data and Methods: 
In the process of theoretical and methodological substantiation of the phenomenon of artificial 

intelligence, the following methods were employed: classification and generalisation, analysis and 
synthesis, statistical analysis. The method of comparative analysis was applied to examine the 
definitions of the terms "artificial intelligence," "machine learning," and "artificial neural networks," 
and the modelling method was used to investigate the impact of intelligent systems on various aspects 
of life. Observation, induction, and deduction methods were utilised to determine the current state of 
journalism and technology. The survey was conducted to assess students' attitudes and the application 
of artificial intelligence in the educational process. It comprised a sample of at least participants 
(students of the first (bachelor's) and second (master's) levels of higher education in the field of 
journalism) and a data collection tool (Google Forms), as well as specific questions designed for 
statistical analysis. 

Results: 
Based on the results of the online survey of undergraduate and graduate journalism students 

at Volodymyr Hnatiuk Ternopil National Pedagogical University. According to the survey, 30.6% of 
students combine studying with work in the media. It is found that almost all respondents (94.4%) 
are aware of, and the majority (72.2%) use artificial intelligence technologies in their educational and 
professional activities. The respondents' awareness level of potential threats associated with using 
artificial intelligence technologies, especially in the media sphere, is currently relatively low. 
However, there is an understanding that the implementation of artificial intelligence technologies 
requires deeper study, better technical support for journalists, and legislative regulation. 

Conclusions: 
In summary, the modern educational process should consider the challenges of the time and 

incorporate the study of various artificial intelligence platforms into educational programs to develop 
the skills for their correct use. It is advisable to introduce additional courses and workshops, invite 
experts, and conduct training sessions to help utilize artificial intelligence technologies properly. 
Emphasis is placed on the importance of academic integrity, which necessitates additions to 
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university policies. Attention is focused on personal responsibility for the quality of publications in 
accordance with current media activities standards. 

Vectors for further research on artificial intelligence technologies in the educational process 
and the professional activities of media professionals are outlined, and standards for the use of 
generative artificial intelligence in editorial work are defined. 

 
JEL Classification: O33, J24. 

 
Keywords: media, journalism, information, technology, artificial intelligence, machine 
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