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ICUXO-COLUAJIbHBIE ACHEKTHI B ®OPMUPOBAHUMU JU3AMHA
HUHTEPBEPA MAT'ABUHA. KOHIEIIIUA “CTATYC”

B cmamve paccmompeno umnmepvep macasuma Kax apxumexmypHoe HPOCMPAHCMEO CO
CTLONCUBUIUMUCS BUZVATILHBIMU CIMAMYCHLIMU CIEPeomunamu, 00YCI08IEHHLIMU 00WeKYIbMYPHOL,
COYUANBHOU U IKOHOMUHECKOU JHCU3HbIO obwecmsa. Onucano Giusnue HA Gopmuposanue cpeovl
COYUANLHO-NCUXONOSUYECKUX PecyamOpo8 NOMPeOUmenbCcko20 NoseoeHUs. — YeHHOCmel, CUMBOI08,
ocobennocmeti gocnpusimus. Bulagneno ocobennocmu Xyoodcecmeenno2o oQopmieHus uHmepvepa
“cmamycnozo” mazasuna.

Knrwouesvie cnosa: macazum, nompebumenv, unmepvep, CHMAMYC, CMEPEOMUN MOpeo8oLl
cpeobi.

T'anna Ilo3nsak

ICUXO0-COIIAJBHI ACIIEKTH Y ®OPMYBAHHI JU3ANHY
IHTEP’E€PY MAT'ABUHY. KOHUEIIIIA “CTATYC”

Y cmammi posenanymo inmep’ep maecazuHy SK apXimeKmypHUii npocmip 3 6i3VaibHUMu
CMAMYCHUMU CIEPEeOMUNAMU, Wo 00YMOGIEHI KYIbMYPHUM, COYIATbHUM MA eKOHOMIMHUM HCUMMAM
cycninecmea. Onucano 6naue Ha GopmyeaHHs cepedosuusa COYianbHO-NCUXONOIYHUX PecylAmopia
CHOJHCUBYOT NOBEJIHKY — YIHHOCMEN, CUMB0i8, ocobaueocmell cnputinammsl. Buseneno ocobausocmi
XY0024CHbO20 03000/1eHHs inmep €py “‘cmamycHozo” Ma2asumy.

Kntouoei cnosa: wmacasum, cnoocugay, iHmep’ep, Ccmamyc, Cmepeomun mopeo8o2o
cepedosuya.

Anna Poznyak

PSYCHOSOCIAL ASPECTS IN FORMING INTERIOR DESIGN OF A STORE.
CONCEPT OF “STATUS ACCESSARY”

This article considers interior of a store as architecture space with existing visual status
stereotypes driven by common cultural, social and economic life of a society. Besides, this article
describes the impact on forming an environment of existing psychosocial regulators of consumer
behavior — values, symbols and features of perception. Status is a place, a position of a person in the
system of relationships in a society and in a particular group. Status is shown in various external
features: symbols that differentiate its holder from others. Most status symbols are an incentive of
consumer behavior. In business activity such status symbols are held by a product, and the main factor
defining that is the demonstration factor. There are a big number of products consumption of which is
hard to hide and deny, those are clothes, smoking requisites and accessories, cars, telephones, jewelry
and many others. All possession items consumption of which is hard to hide are identifying symbols
which are handled by people who refer their holder to a particular level of imaginary social hierarchy.
People need these symbols of demonstration and an objective of design is to provide and to get across
them to all. Status symbols in interior serve as a way of communication, and this fact makes their use
Jjust necessary. Visualization of these symbols in design has got wide spread occurrence and features of
particular unification. We can state that some particular visual stereotypes have been formed and
caught on. Each stereotype has its own target audience with their tastes, reactions, consumption
range, firmly oriented by social groups. In each groups of consumers there are particular status
symbols thanks to which they can differentiate a suitable product or a store. The use of these symbols
in interior forms a chain of associations: it increases emotional background of an environment,
enhances meaningful perception of trade space, forms proper customer s impression about place and
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as a result about a product. Status symbols in interior serve as means of communication, and this fact
makes their use simply necessary. Visual reflection of these symbols in design has got wide spreading
and features of particular unification.

The author highlights the main visual stereotypes and their interrelation with particular target
audience. Lean minimalism is the most popular stereotype of a modern store. The main reason is that
it is neutral and it enables to focus attention to a product not to interior details. Whereas for median
age group it is important to be “recognized” by society, young people, conversely, prefer
rebelliousness and contradistinction. It is widely showed in design of youthful clothes stores. It is
inherent to such stores to have some barbarity, “brutalism”, use of natural, raw and aged materials.
In such a way we can highlight product positioning as young-adult, affordable, wear proof, natural.
Stereotype ‘“Pageantry”, “Glamour”. In such a manner we can describe magnificent and rich
interiors. In interior design there are two the most distinctive trends: minimalist, ascetical interiors
and, vice versa, sophisticated filled with a big number of details where interior serves as a background
for elegant clothes or, conversely, it can fill up the image with wealth of details. Interiors can differ by
artistic approach, but only emotionally — associative message is the same — status suitability.
Apparently, consumer behavior is identified not only by functional abilities of a product but also by the
symbolism which gives a product affectedly formed image (status value). Owing a product-symbol a
person refers themselves to a particular consumer group. And in-store design is reflectively referred to
the quality of the product. In such a way design serves as a fine tool of suitability.

Key words: store, consumer, interior, status, stereotype of trade environment.

B mocnemnee Bpemsi B YKpamHe HaONIOAcTCsl 3aMETHOE YBEIWYCHHE ITOKYNaTeIbCKOM
aKTHUBHOCTH, YTO COIPOBOXKIACTCS 3HAUUTEIHHBIM POCTOM KOJMYECTBA TOPTOBBIX Hpeanpuartuil. Ho
YTO K€ CIYKHT CTUMYJIOM TOTpeOsieHus1? JIOBOIBHO CIIOKHO JaTh OJAHO3HAYHBIN OTBET HA JTaHHBIN
Bonpoc. CrermuanucTsl B cdepe TCHXOJOTHH YTBEPXKAAIOT, YTO OTBET CKPBIT B CO3HAHWUU H
MOJICO3HAHUM KAXIOTO U3 TMokymartenei. Ecimm cmpoemmpoBaTh MOOYXKACHHS K TIOKYNKE Ha
MOTHUBAIMOHHYIO CTPYKTYPY JIOAEH — MOJAENb, KOTOpasl HUCIOJb3yeTCcsl B HEHPOMapKETUHTE, MOXKHO
YBUETH, IPU TIOKYITKE BCETIa MMEET MECTO MPOSBICHNUE CTAaTyCHOTO MOTHBA — HE3aBHCHUMO OT TOTO, K
Kakou MOTUBAIIUHU YCJIOBCK CKJIOHCH B O6I>I‘-IHOM coctositHuH. JKemnaHue BBIACIIUTCA, CTPEMIICHUC K
ycrexy, TopJoCTh — BOT T€ YYBCTBA, KOTOPhIE ABUXKYT UYEJIOBEKOM B MOMEHT MOKYNKU. COOTBETCTBUE
CTaTyCHOMY MOTHBY Mara3uHa IpOSIBIISIETCS BO BCEM: B CaMOM TOBape, B Ju3aiiHe W Jaxke B pabote
nmpoaaBmoB. [lokymaTens JOMHKEH OIlymaTh JONOJHUTEIHHYO0 SMOIIMOHAIFHYIO IIEHHOCTh HHTEPhEPA,
YTOOBl MPHOOPECTH COOTBETCTBYIOIIMN ToBap. TakHe TCUXOJOTHUECKUE U COLMO-KYJIbTYPHBIC
ACTMEKTHl HAXO/AT CBOE OTPakKeHHE B (POPMHUPOBAHUH KOHIIETIIINY UHTEPhEpa Mara3uHa.

CymecTByromas JuTeparypa HE OTBeYaeT TIOJHOCTBIO Ha BOIMPOC O COBPEMEHHBIX
TEHJICHIUAX AHu3aiiHa W (POPMHUPOBAHMS XYA0KECTBEHHOTO0 0O0pa3a Mara3vHOB. bojiblias 4acTh
nuTepatypsl m3naHa 10 90-x TOJOB M, COOTBETCTBEHHO, HE MOXET OTOOpa3suTh TEHACHIUI
COBpEMEHHOTO am3aiiHa. Ho cyliecTByeT 3HaYUTENhbHOE KOJIWYECTBO COBPEMEHHBIX aHANUTHUYECKUX
H3Z[3HHﬁ ITOCBAILIICHHBIX HpO6HeMaM peliC€HusA MarasmyHa, HO C TOYKH 3pC€HHUA MApKETUHIa U
MepyYaHIai3uHra.

B 1memomM, MOXHO BBIACTUTh TPH OCHOBHBIX HAIIPaBIECHUS HWCCIEIOBAHUNA TIpoOIEM
MIPOEKTUPOBAHMS Mara3uHOB B JTUTEpaType:

— o0ImuMe apXUTEKTYpHO-IM3aliHEPCKHE MPUHLHUIBI (JOPMHUPOBAHUS TOPTOBBIX MPOCTPAHCTB.
XyI0KECTBEHHBIE AaCTEKThl. ABTOPBHI PAacCMAaTPUBAIOT BOIPOCH IUIAHUPOBKKM MAarasvHOB, HX
odopmiieHHe U Bce (DyHTaMEHTAIbHBIE ACHEeKTHI, KOTOpble HEOOXOIWMO YYHTHIBATH IPH CO3JaHHH
HHTEphEpa.

— U3y4YeHUE MCUXOJIOTHH YEJIOBEeKa Kak norpeduTens. [loBeeHUeCKre aceKThI.

— COLMANBHO-TICUXOJOTHYeCKne (aKTOphl CTUMYJIHpOBaHHsS mpojax. CrTparernueckue
ACTIeKTHI.

YenoBek Kak TMOTpeOHMTENh B TOPrOBOWM  Cpelle, €ro TOBEIACHUYSCKUE  AaCIEKTEHI,
paccMaTpWBAaOTCS C  Pa3lUYHBIX  PAKYPCOB:  MApKemuHed, Mepyanoau3uHed, NCUXOA02Ul
nompeoumes.
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UccnenoBanus denoBeka, Kak nompedumesnsi mopeogou cpedvl 0OTOOpPaKEHBI B IIUTEPAType
CIIEIYIOIMX HAIPaBJIEHUI: TICUXOJIOTHS YeIOBEeKa U SMOLMOHAIBHO-TICUXOJOTHYECKHE OCOOCHHOCTH
Boctpusitust cpeanl: b. Iantep, A. ®@epuxam [1], Jxo Burane [3], Maiik IIpecc [8]. Motussl u
notpeOHOCTH 4YenoBeka B ToproBoit cpeme: Jxum [lymep [11], A. Crarr [12]. C Touku 3peHHS
MepUYaHJali3uHra BOMIPOC NPOEKTHPOBAHHS MAara3MHOB HCCJIEIOBaH TaKWMH aBTOPaMHU  Kak,
P. Kon6opn [5], K. Kanasu [4], T. Moprau [10]. Undopmarusi, comepkamasicss B 3TUX H3AAHUIX
TaKkKe CYIIECTBEHHAa I TMpoIlecca INPOCKTHPOBAHHUS Mara3uHOB, HO CIEAyeT IOMHHUTH, YTO
MepUYaHJIal3uHT paCCMaTPUBAET MPOSKTHPOBAHUE TONBKO C TOUKU 3PEHHUS yCIEUTHBIX Mpogax. Oomrue
noyioxkeHus Teopun mapketunra: @, Kornep [6], A. Ceprees [13] u apyrue.

BonbmMHCTBO BBILICTIEPEUHCICHHBIX pabOT CBUAETENBCTBYET O TOM, YTO INPOUCXOIUT
CTaHOBJICHHE HOBOTO TOAX0/1a K TPOSKTHPOBAHHUIO Mara3vHa ¢ MO3UIMIA B3aUMOJICHCTBHS B TIpOIeCcce
(dopMHpoBaHUs CTPYKTYphl W 00pa3za cpeAbl Kak crenu(UYecKuX TOPTOBBIX, TaK W JAPYTHX
COLUANTBHO-KYJIBTYPHBIX U 9MOLMOHATBHO-TICUXOJIOTHYECKUX (DYHKIIHH.

Lens craThu — OMpeIeTUTh CTATYCHBIE CTEPEOTHITHI B TN3aliHE HHTEphepa Mara3uHa, KOTOpbhIe
00yCIIOBIIEHHBIE OOMIEKYIETYPHOMN, COMATLHON U YKOHOMHYECKOM KU3HBIO OOIIECTRA.

Craryc — MecTo, TIO3UIMS YelIOBeKa B CHUCTEME OTHOIIEHHH B OOIIECTBE W B KOHKPETHOM
rpymnme. CTaTyc BIpaKaeTcs B pa3lWYHbIX BHEITHUX NPU3HAKaX — CHMBOJIaX, KOTOPBIE OTIMYAIOT €T
HOCHTENS OT Jpyrux. MHOTHE cumeonvl cmamyca AGNAIOMCA CMUMYIOM NOMPeOUmenbCcKo2o
nogeoenus [9].

B xomMepueckoil [esTeIbHOCTH TAaKUM CTaTyCHBIM CHMBOJIOM SIBIISIETCS TOBap, W TJIaBHBIH
(hakTop, KOTOpHIA ompenenser 370 — ¢akrop neMoHcTpanud. CyIIeCTBYeT OTPOMHOE KOJIUYECTBO
TOBapOB, IMOTPEOJIEHHE KOTOPHIX HE CKPBITH — O3TO OJEXKJAa, KypUTENbHBIE NPHUHAICKHOCTH U
akceccyapsl, aBTOMOOWIIM, TeleOHBI, YKpalleHuss U MHOroe apyroe. Bce mpenmersl oOnaganus,
noTpeOJIeHne KOTOPBIX HE CKPBITh, SBISIFOTCS OMIO3HABATEILHBIMU CHMBOJIAMH, KOTOPBIMHU OIIEPHPYIOT
JIOAW, OTHOCA WX HOCHTENS K OIPEeNeIeHHOMY YPOBHIO BOOOpakaeMoil CONHAIbHON HEpapXHu.
UenoBeky HEOOXOIUMBI 3TH CUMBOJIBI IEMOHCTPALIMH U 33/1a4a AU3aliHa MPEeJOCTABUTh U JOHECTH HX.

Ha ocHoBanMu BBIIIECKa3aHHOTO MOKHO C/IETATh HEKOTOPHIE 0000ICHHUS:

— ecIii TOTpeOJIeHHE TIPOTyKTa He CKPBITh, OH OyIET CITy>KUTh OIEHKOW YelIOBeKa. A 3HAYHT,
“cTarycHble” OpeH0BBIE Mara3uHel B JAHHOH TOBAapHOIl KaTeropuu OyIyT pacrpocTpaneHsl. U naxe
0e3 peKIIaMHOTO MIOChLIa, 33 CUET CaMOro (paKTa CyIlIeCTBOBAHHS, TAKOI MPOAYKT HAHAET CBOETO
MOTPeOnTEIS;

— eCJH TTOTPeOJICHINE MOXKET OBITh CKPBITO, HEOOXOINMO CIENATh MPOIYKT
JEMOHCTPHUPYEMBIM, U TOJIBKO IOTOM NPHCBOUTH €MY COOTBETCTBYIOIIYIO OLIEHKY;

— ecIi TOoTpeOJIeHHe TPOTyKTa HEBO3MOKHO MPOJIEMOHCTPHUPOBATH, HEOOXOIMMO CHadaja
CO03/1aTh CHMBOJIBI AEMOHCTPAIINH, TIOCTIE YETO Harpy KaTh UX HY>KHBIMU aCCOIHAIIHSIMH,
c(OpMHPOBATH COOTBETCTBYIOLIMN UMUK POAYyKTa [16].

Llennocmmuosie opueHmupsl 1 CUMBObI 8 OU3ALIHE UHMEPbEPa MA2A3UHA.

OdueBHIIHO, TIOBEACHHWE TIOTPEOUTENS ONpeAenseTcss He TOMbKO (YHKIMOHAIBHBIMU
BO3MOYKHOCTSIMU TPOAYKTa, HO W TE€M CHMBOJMYECKMM 3HA4YE€HHEM, KOTOpPOE€ MPHUIAET MPOAYKTY
UCKYCCTBEHHO C(OPMUPOBaHHBIM HMHIK (cTaTycHas meHHocTh). OOnajgas TOBapOM-CHMBOJIOM,
YEIIOBEK OTHOCUT ce0sl K OIpeeseHHON moTrpedutenbeckoil rpymme. M opopmienne marasmHa Ha
YPOBHE ITOICO3HAHMS MOKYIIATENSI COOTHOCHTCS C Ka4eCTBOM CaMOTO TOBapa. Tak Inu3alfH BBICTYIAeT
TOHKHUM WHCTPYMEHTOM COOTBeTCTBHA. Hampumep, mokymas 1oporoi 3KCKIFO3UBHBIN TOBAp, YETIOBEK
npuYrciIseT cedst K 0ojiee BHICOKOMY COLMAILHOMY Kiaccy, W “IOpOroil” WHTephep cpasy AaeT
MOHATH, YTO UMEHHO 3/1eCh MPOJAIOTCS COOTBETCTBYIOMINE TOBaphl. “‘COBpeMEHHBIN MPON3BOAUTEIb
MPUIYMall MHOKECTBO CIIOCOOOB € TIOMOIIBIO TU3aifHa MOBBICUTH CTOMMOCTD U3Zeuil, 3aJI0KUB B HUX
CBEPXJIOCTAaTOYHBIC CBOWMCTBA. B MOJIHOI Mepe 3TO OTHOCUTCA M K TOPrOBOH cpeze, rae MUGOIOTHs o
HEOOXOAMMOCTH CBEPXJ0CTATOYHOTO CTajla HeITPEeMEHHBIM yCIIOBHEM ycIrenrHoro ousHeca” [7].

B To e Bpems, enMHOTO pemernTa TOr0 KakK JOJDKEH BBITIIAAETh MHTEPhEP ‘‘CTaTyCHOTO”
MarasuHa HeT, TaK KaK Yy KaXJOro CBOs IIeJieBas ayauTOpusi, OCOOCHHOCTH MO3MLMOHUPOBAHUS,
onpexneneHnas uaocous u Muccus. Kaxaplii mHTEpHEp 0a3upyeTcs Ha CBoel 0co00l KpeaTHBHOM
unee. Ho cormacHO JOTHKE COBpEMEHHOW TOPrOBIH, BCE IIOJOOHBIE Mara3wHbl JOJDKHBI
COOTBETCTBOBATh Py KPUTEPHUER:
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1. YcnoBue mokynku (CepBHUC) AOKHBI COOTBETCTBOBATH YPOBHIO Mara3uHa.

2. HeoO6xoamMocCTh Cpeibl CO3/IaBaTh HYKHBIH SMOITMOHATLHBIN MOCHUL. [1pn
MPOSKTUPOBAHUY Ba)KHA pa00Ta, KaK ¢ BU3YaJIbHBIMH 00pa3aMu, Tak U C OOOHSATCIIEHBIMH,
CITyXOBBIMH, TaKTHJILHBIMA. BC€ 3T0 MOMMKHO “TIpUOIMKaTh” OKyMaTelNs K TOBapy M CIIOCOOCTBOBAThH
MOKYTIKE.

3. IIpucyTcTBHe B Au3aiiHe OOBITPHIBAIOLINX CTaTyC-MOTHB MaTE€pPHaJIOB, JIEMEHTOB, IeKOpa
(cooTBeTCTBYIOIINE IIBETA, TOBEPXHOCTH, MAaTEPHAIIBI, IEKOP ).

4. OcobeHHOCTH MepUYaHIali3MHTa. B HEHpOMapKETHHTE CYIIECTBYET HHCTPYMEHT
PperyJMpoBaHusl TOrO, Kak OKyIaTelb BOCIPUHUMAET YPOBEHb LIEH B MarasuHe — npuHuun MIL
(mass in limits). CymHocTs ero mpocTa: yeM 0oJjblle eAUHUL] OIHOW MOAEH MPEACTABICHO, TEM
HIDKE BOCIIPUHUMAEMBI YPOBEHb IIEH, YeM JOPOKE MOJETh — TEM HUXKE JOJKEH OBITh KO OUITHEHT
nyOmspka [2].

[Ipu HecoOMOACHMM ATUX MPAaBWJI Yy TMOKYMATeNss MOXET BO3HUKHYTh KOTHUTHBHBIN
JIUCCOHAHC: TOBAap B HECOOTBETCTBYIOIEM WHTEpbepe. A TIOKyIaTellb, B CBOK OYEpe[b,
Oecco3HaTeNbHO MEPEHOCHT BIleHYaTieHne 00 MHTephepe Ha BIIEYATIIEHHE O TOBApe.

Busyanvnvie cmepeomunul 6 ouszatine uHmepbepa Ma2asutd.

CraTyCHbIC CUMBOJIBI B UHTEPhEPE CIYXKAT CPEACTBOM KOMMYHUKAIIUHU, U 3TOT (hakT AeiacT
WX WCIONB30BaHHE MPOCTO HEOOXOAMMBIM. BuiyanbHoe oTOOpaskeHHME ITHX CHMBOJIOB B IH3aifHE
MOJTYYMIJIO ITUPOKOE PAacTpOCTPaHEHUE W YepTHI OompesesieHHOW YHH(UKauuu. MOXXHO yTBEp)KIaTh,
4T0 c(hOPMHUPOBATNCH U YCTOSUIMCH OINPENCICHHBIC su3yaibHble cmepeomunyl. [loHsTue “crepeoTun’”
BIIEpPBBIE OBUIO BBEJEHO W3BECTHHIM aMEPUKAHCKUM KypHATUCTOM VY. JlummManom B KHUTE
“O0mecTBeHHOE MHEHHE”, TIEe OH OINpeAeisIeT CTEPEOTHI “KaK YIPOIICHHOE, 3apaHee IPUHATOE
npeAcTaBlIeHNe, HEe BBITEKalolIee M3 COOCTBEHHOI'O OIBITA YENIOBEKa™, a B MEPEBOJAE C IPEYECKOTO
MOHATHE “‘CTEepeoTHIr’ o3HadaeT oOpaser, mrami, mabinoH. OnpeneneHne CTEPEOTUIIa B KOHTEKCTE
MW3aifHa WHTephepa MaraswHa: “‘MupoBas rTiobOanmm3anus TpHBeNIa K TpakTuke 3(H(PEeKTHBHOTO
UCIIOJIB30BAHUS OJIMHAKOBBIX IPEIMETHO-IIPOCTPAHCTBEHHBIX PELIEHUI MECT POAAXK 10 BCEMY MUDY,
KOTOpBIE 00pa3oBajy psiji BH3YalbHBIX CTaHAAPTOB. VX ONpenesisioT B pa3HbIX UCTOYHHUKAX Kak
cmepeomunst mopzoeoii cpeovt” [4; 7; 15]. Cneumanuctel B chepe MapKeTHHTa YTBEPKIAIOT, YTO
Ka)JIOMy CTEPEOTHIy COOTBETCTBYET CBOS IIeJeBas ayIUTOpUSI CO CBOUM BKYCaMH, PEaKIHsIMHU,
ACCOPTHMEHTOM TIOTPEOJICHUS, KECTKO OPUCHTHUPOBAHHBIM MO COIUALHBIM TrpymmnaMm. ‘“BromHe
OUYEBUIHO, YTO AM3AH CBSA3aH CO CTEPEOTHIIAMHU COIHAIBHBIX TPYII, 00pa3yroIINUX MMOKYIaTelbCKUe
ayIATOPHH, OTIMYAIOIINECS IPYyr OT Jpyra XapakrepoMm wuHTepecoB” [7]. B kaxkmoit rpymme
noTpeduTeNel CyImecTBYIOT CBOM CHMBOJIBI CcTaryca, Oyarofaps KOTOPBIM OHH MOTYT ‘‘CYHTHIBAThH
nHpOPMAIINIO”, TIOATOMY HEOOXOIUMO IIpeyiaraTh HOIXOASINE sl HUX 00pa3bl-CHMBOIBI B Cpefie
MarasmHa. lcmoip30oBaHWE OTHX CHUMBOJIOB B HHTEphepe (OPMUPYET IEMOYKY aCCOIHAIIHIA:
IIOBBIIIACT 3MOHI/IOHEUIBHI)II>1 (1)OH Cp€abl, YCWJIMBACT BOCIIPUATUC TOProBOro IMNpOCTPAHCTBA,
(dhopmHpyeT HyKHOE BIIeYaTICHUE MOKYATeNsl O MECTe, U, KaK CIEACTBHE 3TOTO, O TOBape.

PaccMoTpuM B3aMMOCBSI3b CTaTyCHBIX CTEPEOTHIIOB W IICHXOCOIHAIBHBIX O0COOEHHOCTEH
rpynn  (1eneBoil  ayauTopuM) JeTanbHee. Hampumep, nams  cpemHeill  BO3pacTHOM  TpyMITbI
MPEINOYTHTEIbHA HEKOTOPasl CIACPKAHHOCTh, YCTOHYMBEIC, OOIICTIPUHATHIC 3TAJIOHBI COBPEMEHHBIX
ctuneii. OHM B Oonblleld Mepe OPHEHTUPOBAaHBI HA BOCIPHUITHE TPAIWIIUOHHBIX IEHHOCTEH.
PanmonanpHBI MUHUMAIH3M, — HanOoJiee PacIpOCTPAHCHHBIN CTEPEOTHIT COBPEMEHHOTO MarasHHa.
I'maBHBIM 00pa30M MOTOMY, YTO OH (POPMATBLHO HEHUTPAJICH U TIO3BOJISET aKIICHTUPOBAThH BHUMAHHUE Ha
caMOM TOBape, a HE Ha JeTalsX WHTEephepa. B OOINECTBEHHOM CO3HAHWU 3a JIUTEIBHOE BpEeMs
CIIOKHMIIOCH YCTOWYHBOE YyOeXJeHWEe, YTO MHUHHMAaIN3M — CTHJb YCIEUIHBIX, COBPEMEHHBIX,
HC3aBHUCHUMBIX H COCTOSTCIBbHBIX HIOZ[eI‘/‘I, a I/II[CHTI/I(i)I/I]_[I/IpOBaTB ceds1 ¢ TakuMU IMPUATHO IOYTHU
Kaxaomy. [1o3ToMy OONBIIMHCTBY TOPrOBBIX MPOCTPAHCTB MPUCYIl UMEHHO TaKOW — TJIOOAIbHBIN,
o0IIeMHpOBON BU3YaNbHBIN cTaHAapT. Ecmu mms cpemHell BO3pacTHOW TpyINIBI BaKHO OBITH
“mpu3HaHHBIMU~ B OOINECTBE, TO JJIT MOJIOACKH HA000pPOT — OYHTapCTBO M IPOTHUBOIIOCTABIICHUE.
OTO MUPOKO TPAHCIUPYETCS B JU3aiiHE Mara3MHOB MOJIOJIC)KHON OJeKAbI [7].

W, nampumep, snuTHas rpynmna notrpeduteneil TpeOyer HecTaHAAPTHOTO, HHIUBHIYAIEHOTO
OTHOIIIEHUS K WHTephepy. Ckopee, 9T0-TO, OOJBINE MOXO0Kee Ha My3€H WIIH Talleperd COBPEMEHHOTO
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UCKyCcCTBa, 4YeM Ha wMarasuH. OCTpble aBaHTapIHbIE HMHTEPhEPhl COOTBETCTBYIOT HWHTEpecaM
MOKyTaTeliel FOHOTO U CpeHero Bo3pacrta [7].

UnTepbepsl ¢ KOHIENIUEH “cTaTyc” MOTYT OBITh KaK JOCTATOYHO MHUHHMAIMCTUYHBIC TaK H
MIePEeHACHIIICHHBIE Pa3TMYHBIMU JIEKOPATUBHBIMH JeTAISIMA. VIMEHHO MTO3TOMY MBI MOXKEM Pa3IeiuTh
WX Ha CIEeAyIONINe KAaTerOpHH C TPHCBOSHHEM AacCOIMATHBHOM XapaKTepUCTHKH OCOOEHHOCTEH
XyJ0KEeCTBEHHOTo o0Opasza. [lo nu3aifHepckoMy PEUICHHIO0 WHTEephepa OHU 3aMETHO OTIIMYAIOTCS, HO
SMOIMOHAITEHO-ACCOMATHBHBIN ITOCHIT OJHMH U TOT JK€ — CTATYCHOE COOTBETCTBUE.

Tabauya 1
LleneBoe popMupoBaHue “cTaTyCHOI” TOProBoii cpenbl. Xy/A0KeCTBEHHbIE 0COOEHHOCTH

“MAT'A3MH-MY3ER”

Tosap: onexna, 00yBb, akceccyapsl

HeneBast ayauTopusi: My>KIUHBI, *KSHIIUHEI (Bo3pacT oT 30 JeT)

LenoBoii cerment: Cpenuuii+, [lpemMuym

Oco0enHocTn Au3aiiHa MHTEepbepa: JIakoHUYHBIE MPOCTHIE POPMBI, OTCYTCTBHE JEKOPa,
MHUHUMAaIU3M. HeliTpanbHOe 1IBETOBOE pelleHne. XyA0KeCTBEHHasi JOMUHAHTa — TOBap.

AccounaTHBHbIN MOCKLI: “MarasuH-my3eit”

/

| o

“IIUK/TJIAMYP”

ToBap: onexa, 00yBb, aKCecCyaphbl

LeneBas aynmuTopus: NperMyIIECTBEHHO XEHCKas ayAuTOpus (Bo3pacT 25+ neT)

LenoBoii cerment: Cpennuii, [IpemMuym

Oco0eHHOCTH AU3aiiHA UHTepbepa: BeIpasuTenbHBIN ACKOp, cMenas KoMOMHAIMS GopM,
ctuiieli. KOHTpacTHBIC/HIOAHCHBIE COYETAHHUS I[BETa. XyJJO0KECTBEHHAs JOMHHAHTA — JIEKOD,
JIeTalu.

ACCOIMATHBHBIN MOCHLI: “/{0M BEICOKOW MOJIBI”

" ] = ' 3 i H

; ==

“CAEPXKAHHAJSA POCKOLIB”

Tosap: onexna, 00yBb, akceccyapsl

LeneBas aynuropus: My XUUHBI, )KeHITHUHBI (Bo3pacT ot 30 ser)

Lenosoii cerment: Cpennuii+, [IpemMuym

Oco0enHocTn au3aiiHa uHTEepbepa: JlakoHWYHBIE (DOPMBI, OTCYTCTBHE BHIPAKEHHOTO
JeKopa. Msirkue 1BeToBble codeTanus. MIHTepbep ciry>KUT JOHOM ISl IEMOHCTPAIMU TOBapa.
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AccouMaTuBHbIi nocbll: “TlpecTrkHbIN K1y0 He 11 Bcex”

T

“BYHTAPHBIN T1YX”

ToBap: onexna, 00yBb, akceccyapsbl

LeseBast ayqiuTOpHUsi: MY>KYHHBI, >KEHIIUHBI (Bo3pacT 20+)

Henoroii cerment: Cpenunii, Cpennuii+, [Ipemuym

OcoOenHocTn au3aiiHa uHTepbepa: [lomuepkHyTas HaTypalbHOCTb, OpPYTaIbHOCTE.
Cocrapennsle, HeoOpaOoTaHHble Marepuanbl. CodeTaHWsT HAaTypaJbHBIX OTTEHKOB. [lu3aiin
OTpakaeT XapaKTEePUCTHKH TOBapa, HICI0 OpeHaa.
_AccoumaTHBHBI MOCkLI: S He Takoi Kak Bee”

— —

< ..-‘*'-'.-.'- W L #

CornacHO BBINIECKa3aHHOMY MOXHO CJICJIaTh BBIBOJl, YTO OCOOCHHOCTH 3aKOHOMEPHOCTH
IU3aiiHa TOPTOBOHM, 3aBUCAT OT MHOTHX (AaKTOpPOB. A HWMEHHO, OT HMCTOPUYECKH W KYJIBTYPHO
CJIOXKMBIIUXCS B O0IIECTBE HOPM TOBECHHUS, TIO3UIIMOHUPOBAHNS TOBapa U aCCOPTUMEHTA.
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