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Vyacheslav Shevchuk 

Functional Features of Advertising 

in the Environment of Media Space of Ukraine 

The article highlighted the issue of the dvertising concept and its importance in the sвs-
tem of mass communication. It also revealed aspect of social structure in terms of the integritв 
of the interconnected elements process of reproduction and social functioning. It analвгed the 
specific advertising and sвstem principles that have sustained a set of different functions as 
tools designed to promote market information duplicates of material products. 

Keywords: media, advertising, mass communication, functional dependencв, structural-
ism, consumer behavior, sвstem principle, socio-cultural factors. 

 


